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outh India Hotels and
Restaurants Association
(SIHRA) was incorporated
in 1951 with an objective
to encourage, promote and
protect the interests of member
establishments. It has been
rendering professional
advice and assistance from
time-to-time to all its members,
on topics of vital importance.
SIHRA,now more than six
decades old,is a pre-eminent
trade association for the
hospitality industry in Southern
India, comprising the states of
Telangana, Andhra Pradesh,
Karnataka, Kerala, Tamil Nadu,
and the Union Territory
of Puducherry.

It has over 1,200 hotel and
restaurant members from
the smallest stand-alone
restaurants to the largest
ﬁve-star deluxe hotels. SIHRA
constitutes the southern region
of the country’s apex hospitality

trade associationFederation of Hotel &
Restaurant Associations of
India (FHRAI), which presently
has a pan-India membership
of around 4000.
It takes up the causes of its
members with various state
governments as well as with
other bodies, and acts as the
ofﬁcial spokesperson of the
hospitality industry in South
India. It also acts as an
advisory body to the state
governments in South India
towards formulating their
respective tourism policies.
The association regularly
conducts professional
development programmes
and workshops to enhance
the existing professional
knowledge and productivity
skills of the staff to enable
them to keep pace with
rapid developments in the
hospitality industry.
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All information in the SIHRA News
is derived from sources, which we
consider reliable and a sincere effort is
made to report accurate information. It
is passed on to our readers without any
responsibility on our part.The publisher
regrets that he cannot accept liability
for errors and omissions contained
in this publication, however caused.
Similarly, opinions/views expressed
by third parties in abstract and/or in
interviews are not necessarily shared
by SIHRA News or DDP. However, we
wish to advice our readers that one or
more recognised authorities may hold
different views than those reported.
Material used in this publication is
intended for information purpose only.
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advice before acting on information
contained in this publication which is
provided for general use, and may not be
appropriate for the readers’ particular
circumstances.
Contents of this publication are
copyright.
No part of SIHRA News or any
part of the contents thereof may be
reproduced, stored in retrieval system
or transmitted in any form without the
permission of the publication in writing.
The same rule applies when there is a
copyright or the article is taken from
another publication. An exemption is
hereby granted for the extracts used
for the purpose of fair review, provided
two copies of the same publication are
sent to us for our records. Publications

reproducing material either in part or
in whole, without permission could
face legal action. The publisher assumes
no responsibility for returning any
material solicited or unsolicited nor
is he responsible for material lost or
damaged.
This publication is not meant to be an
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services offered.
The publisher reserves the right to
refuse, withdraw, amend or otherwise
deal with all advertisements without
explanation. All advertisements must
comply with the Indian and International
Advertisements Code. The publisher
will not be liable for any damage or loss
caused by delayed publication, error or
failure of an advertisement to appear.
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President's Message

K. Syama Raju
President
SIHRA
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espite challenges like GST and the liquor ban,
the year 2017 had a smooth sailing for the
hospitality industry. We expected a lot of beneﬁts
in Budget 2018, but were disappointed except
for the concession in GST in restaurants and increased
allocation to tourism. That said, it is heartening to note
that the Ministry of Tourism, Government of India, is
making every effort in getting more tourists to India by
relaxing visa rules and increasing ﬂights to unknown
tourist destinations, under the UDAN scheme. Meetings
are also being held with CII and other stakeholders in
discussing investment opportunities for foreign investors
and hotel chains for increasing hotel occupancy.
The efforts taken by SIHRA in the Tamil Nadu Travel
Mart have borne fruit, with increased tourist arrivals to
the state that has led the Tamil Nadu Tourist Development
Corporation to provide huge allotment for investment.
This has piqued the int`erest of other governments
in states of Kerala, Karnataka, Andhra Pradesh, and
Telangana to provide more investments and to call for
investment meetings with private bodies. As per a
forecast by statistical analysts on growth of tourist trafﬁc
to the region, there has been an increase to 9 per cent, as
compared to last year.
SIHRA is doing the best for hospitality growth in South
India by holding its Executive Committee meetings
in smaller towns and neighbouring areas, with good
tourist potential. It is also interacting with local bodies
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and associations for strengthening partnerships for
better growth. During the month of March, it has been
proposed to hold the Executive Committee meeting in
Colombo, Sri Lanka, and to have dialogues with the
hoteliers and travel agents there, as well as consider
their merger with FHRAI as Sri Lanka is considered
to be the foremost country in South East Asia in
promotion of tourism, paving way for new projects.
It has also been proposed to have their chartered
traffic diverted to South for pilgrims, MICE tourism,
adventure tourism, and wellness tourism, which may
help our members achieve more occupancy. I am sure
that governments in the South will join hands in this
venture and help it be a success for the growth of GDP
and better ARRs.

The efforts taken by SIHRA in the
Tamil Nadu Travel Mart have borne
fruit, with increased tourist arrivals
to the state
With kind regards,
K. Syama Raju
President
SIHRA

News

Taste of Coimbatore
concludes successfully
The Coimbatore District Hoteliers Association conducted a mega
food carnival, Taste of Coimbatore, from January 5-7, 2018, at
VOC Ground. This was the third edition of the food festival and
showcased food prepared by leading hotel brands under one roof.
The idea behind such a celebration was to present vegetarian and
non-vegetarian preparations, ice-creams, fruit juices, sweets and
savouries, as well as hospitality of leading hotels to the people of
Coimbatore. The event brought the culture of Tamil Nadu and the
Kongu hospitality to food lovers in the region. SP Velumani,
Minister of Municipal Administration, Rural Development and
Implementation of Special Programme, Government of Tamil Nadu,
was the Chief Guest and inaugurated the function.
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TN Hariharan,
District Collector;
strict
MK Vijaykarthikeyan, District
riaiah (IPS)
Commissioner and K Periaiah
(IPS), District Police Commissioner
Commissioner,
also participated in the function and lighting of the lamp to launch
the event. PRG Arunkumar and K Amman Arjunan, Members of the
Legislative Assembly, also participated and addressed the gathering. More than 130 stalls participated, and walk-ins of more than
50,000 were witnessed over the three days. Parking had also
been arranged for public vehicles at CSI Girls Higher Sec. School,
Jail Road.

News

Mercure expands to Tamil Nadu
Mercure has opened its ﬁrst hotel in Chennai’s largest and upcoming
industrial and automobile belt, Sriperumbudur-Oragadam. Mercure
Chennai Sriperumbudur marks AccorHotels’ sixth property in Chennai
and seventh in Tamil Nadu. The hotel features 100 guest rooms,
including six suites. Speaking on the occasion, Neeraj Govil,
Chief Executive Ofﬁcer, SMP Management Group, said, “We have
a long-standing association with Chennai and hence, it was quite
logical for us to commence our association with AccorHotels from
Chennai. We are privileged to partner with them in bringing Mercure
to the industrial corridor of Oragadam. Leading national and international brands in the automotive sector have already set up operations
here, and the market is ready and looking forward to a new property
offering international standards of amenities and operations.”

Mango Hotels – Naveen opens in
Davangere, Karnataka
IntelliStay Hotels (IHPL), which owns the brand Mango Hotels, has
launched Mango Hotels – Naveen in Davangere, Karnataka, with
Navdeep Hotels. The 32-key property is located on Bapuji Dental
College Road. Its banqueting hall is suited for gatherings, meetings,
and corporate events of up to 200 guests. Prashanth Aroor,
Chief Executive Ofﬁcer, IHPL, says, “With a thriving textile
business, an emerging education hub, and a designated Smart
City, Davangere is a key node on the Mumbai-Chennai corridor.
Mango Hotels – Naveen is designed keeping in mind professionals,
youth, and families."
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News

Sarovar
launches
redesigned
website
Sarovar Hotels & Resorts has
announced the launch of its
redesigned website. It now offers
a more user-friendly experience
and is mobile and e-commerce
optimised. The initiative further
signiﬁes the group’s effort in
enabling guests a superlative experience and its strong expansion
plans. The new website offers
add-on beneﬁts to customers
booking rooms from the brand
website directly, with services
such as customised meals by
chefs and takeaway breakfast on
early check-out.

Carlson Rezidor Hotel Group is now
Radisson Hotel Group

Hyatt Place opens in
Hyderabad with 147 rooms

Carlson Rezidor Hotel Group announced its rebranding to Radisson Hotel
Group, effective immediately, at the International Hotel Investment Forum
(IHIF) in Berlin. The new identity leverages the powerful, international
brand equity of the Radisson name to drive awareness in the marketplace,
increase marketing efﬁciency across the global portfolio, and offer
exceptional experiences to guests and owners. ‘Every Moment Matters’ will
be the new signature service philosophy of the company and all its hotel
brands. Radisson Hotel Group capitalises on a strong partnership between
Radisson Hospitality (formerly Carlson Hotels) and Rezidor Hotel Group
AB (publicly listed on Nasdaq Stockholm, Sweden and headquartered in
Brussels, Belgium), which has master franchise agreements to develop and
operate several brands across Europe, Middle East, and Africa.

Hyatt Hotels has opened its ﬁrst Hyatt Place hotel in
Hyderabad. The hotel offers 147 rooms and suites, more
than 5,000 sqft of indoor meeting space, as well as a
pre-function area measuring 3571 sqft. The meeting
spaces are spread over two ﬂoors and each ﬂoor has a
large meeting room measuring 2475 sqft and 2528 sqft,
respectively, to be used as a whole or divided into three
equal parts for smaller meetings and events. The 5,000sqft open terrace is the ideal space to host corporate
and social events. “We are excited to introduce Hyatt
Place Hyderabad/Banjara Hills as the third Hyatt-branded
hotel to open in the city of Hyderabad, joining Park Hyatt
Hyderabad and Hyatt Hyderabad, Gachibowli, which
have already created a strong afﬁnity for the Hyatt brand
among travellers. Hyatt Place Hyderabad/Banjara Hills
has been designed speciﬁcally with our guests in mind,
blending comfort with convenience,” says Kurt Straub,
Vice President of Operations for India, Hyatt.

Crowne Plaza Bengaluru
is now The Oterra
Crowne Plaza Bengaluru is no longer associated with
the InterContinental Hotels Group. It will now be known
as The Oterra. The hotel management has decided to
establish its own brand with a series of hotels ranging
from upscale to budget. The property now has an
independent identity.
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News

WelcomHeritage to expand to South
Keeping its focus on growth, WelcomHeritage Hotels is set to expand
to South and North East India. The brand already has hotels in Sikkim
and Tamil Nadu, and is looking for new properties to strengthen the
presence in these regions, known for their unique heritage, culture,
and attractions. Talking about the expansion plans, Sunil Gupta,
Chief Executive Ofﬁcer, WelcomHeritage, says, “India’s rich heritage is a
beautiful amalgamation of history and culture. There is a lot of potential
in South and North East. By further expanding to these regions, we will
be bringing the values and rich hospitality of these regions on a global
platform. We have already identiﬁed properties and are in discussion
with the owners. Very soon we will be making announcements of new
properties.” WelcomHeritage will be ﬂagging a nature resort in Coorg,
Karnataka, in times to come.

HRATS inaugurates T20
tournament for members
The fourth Hotel & Restaurants Association of Telangana State
(HRATS) members’ T20 cricket tournament was inaugurated on
March 6, 2018, by K Mohanchandran, President, HRATS. Also
present were Ashok Hemrajani, Vice President and Reginald Corbett,
Secretary. Ravish G Daway, Co-opted Executive Committee Member,
presented a bouquet to Mohanchandran and escorted him along
with the two teams (Novotel HICC and Mercure); their captains and
Sivakar, the Umpire, for the inaugural match toss.

SIHRA thanks Dr. Venkadasubbu
for GST reduction
The Executive Committee of SIHRA was pleased to place on record
the efforts taken by Dr. Venkadasubbu, EC Member, SIHRA and
President, Tamil Nadu Hotels Association, in reducing the GST to
5 per cent for restaurants located in commercial places and hotel
premises with a declared room tariff below `7,500, without ITC.
They also appreciated the efforts taken in getting the Supreme
Court clearance in the highway liquor ban, that exemption for
municipal areas would also apply to other parts of the country,
giving great relief to the hospitality industry.

Four Seasons and Embassy Group to open luxury hotel and private
residences in Bengaluru
Four Seasons Hotels & Resorts and Embassy Group will open a new Four Seasons hotel and private residences later this year in Bengaluru. Located
within Embassy ONE, they will debut as Four Seasons Hotel Bengaluru at Embassy ONE and Four Seasons Private Residences Bengaluru at Embassy
ONE in summer 2018. “We are proud to be part of the incredible growth happening in Bengaluru and look forward to introducing a new hub of
activity in the city. Whether browsing the shops, dining at one of the restaurants, staying with us at the hotel or living with us as a private residence
owner, Embassy ONE will offer a range of luxury experiences. Through our partnership with Four Seasons, guests and residents can expect the
highest levels of personalised service that the brand is known to deliver around the world,” says Jitu Virwani, Chairman and MD, Embassy Group.

SIHRA News I March-April 2018

11

News

Ascott brings My Schoolbag
initiative to Chennai
Ascott held its ﬁrst My Schoolbag initiative in Chennai,
donating school supplies to more than 470 underprivileged
children. The initiative was made possible with funding from
CapitaLand Hope Foundation (CHF), the philanthropic arm of
CapitaLand. My Schoolbag is
CapitaLand’s annual signature corporate social responsibility programme, where
bags containing school and
daily necessities are given
to underprivileged children
across Asia. This programme
was ﬁrst launched in India in
the city of Bengaluru in 2011,
and has since been an annual
event beneﬁtting over 3600
children till date. The staff of
Somerset Greenways Chennai
and Citadines OMR Chennai distributed school bags
to underprivileged students
of three government-funded
schools in South Chennai.

Savera Hotel celebrates
golden jubilee
Savera Hotel recently celebrated its golden jubilee. From a humble
beginning in February of 1968 with 24 rooms, the property has remained a part of Chennai’s history. The iconic hospitality landmark
is a fusion of modernity, tradition, and gastronomic endeavours
that have always delighted guests. Shyam Sundar Reddy, its
Founder and Chairman, envisaged and brought hospitality trends
within the reach of Chennai’s populace. Accommodation, ﬁne
dining, entertainment, wellness, and leisure were prominent in his
agenda. Savera Hotel is managed by A Vijayakumar Reddy, A Nina
Reddy, and A Ravikumar Reddy. The ﬁrst family in the Chennaibased hospitality business has interests in restaurants, mining, and
education. Extending its reach through CSR activities, Savera Hotel
is closely associated with National Association for the Blind.

Conrad Bengaluru opens with 285 rooms
Conrad Hotels & Resorts has expanded in India with the opening of Conrad Bengaluru.
The 24-storeyed hotel is owned by Prestige Group and managed by Hilton. Featuring
285 guest rooms, including 21 suites, Conrad Bengaluru offers ﬁve dining and bar
experiences, a full-service spa and salon, 17,000 sqft of event space, a 24-hour ﬁtness
centre, and a temperature-controlled inﬁnity pool overlooking the expanse of the city,
as well as a dedicated kids pool. “Conrad Bengaluru is an addition to our luxury
portfolio in Asia Paciﬁc and we are delighted to be partnering with the Prestige Group
on this exciting project. The timely arrival of Conrad Bengaluru in India demonstrates
Conrad Hotels & Resorts’ commitment to growing the brand’s presence in the
country, complementing its sister property, Conrad Pune. This landmark property
perfectly complements the vibrant city and will set the benchmark for luxury
accommodation in Bengaluru,” says Daniel Welk, Vice President Operations, Luxury and Lifestyle, Asia Paciﬁc, Hilton.
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News

Lemon Tree’s
IPO gets nod
from SEBI
The Securities and Exchange
Board of India (SEBI) has given
approval to Lemon Tree Hotels
to sell shares of its company in
an initial public offering. The
hotel chain, backed by Warburg
Pincus, is the 46th ﬁrm to have
received clearance for an IPO
this year. Lemon Tree Hotels
is India’s largest hotel chain
in the mid-priced hotel sector,
and the third largest overall in
terms of controlling interest in
owned and leased rooms, as
of June 30, 2017 (according
to Horwath HTL India). Lemon
Tree Hotels opened its ﬁrst
hotel with 49 rooms in May
2004, and operates 42 hotels
in 26 cities with 4434 rooms
(as on September 30, 2017).

AccorHotels to bring its international
showcase to India
AccorHotels is all set to bring its international showcase to Mumbai and New Delhi. India is experiencing
an exponential increase in domestic and outbound travel, which is driving growing interest from global
hotel destinations to attract the great Indian travellers. The showcase is designed to be a knowledge
sharing platform on the AccorHotels brands and what make their properties attractive business and leisure
destinations. The event will be held on March 21, 2018, at Soﬁtel Mumbai BKC Hotel and on March 23 at
Pullman New Delhi Aerocity. It is expected to have representatives from 15 countries representing more
than 35 hotels and resorts worldwide, offering travel agents, wholesalers, corporate clients, tourism partners,
and MICE organisers an insight into the group’s new developments, products, and services.
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Andhra
Tourism
to add six
marquee
projects
Andhra Pradesh Tourism
is working on six marquee projects which offer
tremendous potential
for investments. This
was informed at a panel
discussion on tourism on
the opening day of the
three-day CII Partnership
Summit, by AP Tourism Secretary Mukesh
Kumar Meena. The
Special Tourism Zone at
Madhurawada and INS
Virat aircraft carrier museum in Visakhapatnam,
Havelock Bridge, Bhavani
Island, Kakinada Hope
Island and Gandikota
Fort would be developed.

Interview

MORE FAIRS,
MORE
BUSINESS
K Syama Raju, President, SIHRA, shares his
view on how the hospitality sector in South India
has fared in the months gone by and how
form
the industry here is expected to perform
in times to come.

WHAT IS YOUR OPINION
OF UNION BUDGET 2018?
The Union Budget has not met the
expectations of the hospitality
industry, though it has given
some relief in GST and allotment
of more funds. It should have
considered this industry as
an important one, providing
employment, and provided
single-window clearance on
projects and an infrastructure
status. Though the taxation
requirement of reduction in
tax for hotel and rooms with
tariff less than `7,500 has
been met, not much has been
done for both hospitality
and travel with respect to
investment opportunity.

WHAT ARE YOUR
EXPECTATIONS FROM
THE YEAR?
The next quarter will have better
business than the last, especially

in the southern region where
all the governments are taking
initiative in promoting the
business by holding trade fairs
and conducting conventions
on investment opportunities,
as well as promoting wellness
tourism, religious tourism, and
MICE tourism.

HOW CAN THE
GOVERNMENT
CONTRIBUTE TOWARDS
THE BETTERMENT OF
THE SECTOR?
The
government
should
come forward with a deﬁnite
plan and policy for providing
ﬁxed beneﬁts and a liberal
allotment of funds.
This industry is the largest
employment generator, providing
maximum foreign exchange
and
revenue
for
the
economic growth of the

country.
The
government
he
should consult
stakeholders
ult
for
the
betterment
of
the industry.

WHAT CHALLENGES
LLENGES DO
YOU FORESEE
EE FOR
THE REGION?
N?
The major challenge
we
foresee
ee
is
competition
from
neighbouring
countries like
ke Sri
Lanka and other
regions in giving
facilities to visitors.
itors.
Our
government
ernment
should also have
frequent promotions
motions
highlighting
the
liberal visa policies
and easy accessibility
ssibility
to remote places
aces by
announcing ﬂights
cheme.
under UDAN scheme.

K. Syama Raju
SIHRA News I March-April 2018

15

Interview

TAKING IHCL
Puneet Chhatwal, now the Managing Director and Chief Executive Ofﬁcer of IHCL, has returned to India after
a 30-year sojourn overseas. With a well-informed opinion of the industry’s evolution and carefully-crafted plans,
he hopes to strengthen the group’s presence in India. Here is an excerpt from his speech at the Global Hospitality
Conclave held at The Leela, Gurugram, earlier this year.
Anupriya Bishnoi

How does it feel to
come back? What
changes have you
observed in the country
in the last few years?

I think there will
be phenomenal
growth in primary
and tertiary
markets. The
opportunity
is huge

There are two ways to look at it:
one, not much has changed and
second, everything has changed.
I would say not much has
changed because we still have
a rich heritage and culture, and
our values have actually become
stronger. From an everythinghas-changed perspective, there
was no hotel beyond Centaur,
there was no Aerocity, and the
airport terminal was not like it is
now. The same story is relevant
for Bengaluru, Mumbai and
other places as well. That said,
things have changed in the rest
of the world as well, so it’s
not that the world has
stayed stationary and
only India has changed.
I have to acknowledge
that a lot of change
that has transpired in
the country is positive.
Something that‘s not really
positive is the increase
in population; it has
resulted in a
lot of pressure
on trafﬁc.

After managing hotel
chains overseas, tell us
what the key highlights
have been for you.
When I was in Carlson, I
was interested to grow their
Country Inn & Suites brand. In a
European environment, growing
Country Inn was like growing
grass in a desert. So, I got a
good training while growing
that brand. Then came 9/11 and
as a part of restructuring, it got
sold to the Rezidor Hotel Group
for $4 million. That became a
turning point in my life and I
got to work with a legendary
hotelier who retired from the
group in 2014. He was the
CEO of SAS Hotels, which ﬁrst
became Radisson SAS and then
went on to being Radisson Blu.
We were signing a deal every
week and opening a hotel every
10 days. This was another turning point in my life. Lastly, when
I was transitioning to Carlson,
Asia Paciﬁc, everything was
almost done and then came an
opportunity from Steigenberger
Hotels for me to meet with the
Chairman of the Board and two
weeks later, I ended up joining
them and staying for ﬁve years.
I then got a proposal from IHCL
and here I am.

Where do you place the
Indian market on the
global map? Is there
more opportunity here?
It depends on how you look at
it. When you say Indian market,
if we look at money, the money
is still made in ﬁve to six key
markets in India that include

16
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Mumbai, Delhi-NCR, Chennai,
Bengaluru, Goa, and Kolkata. I
think there will be phenomenal
growth in primary and tertiary
markets. The opportunity is huge
not only in India but the Indian
subcontinent as well, more
so because domestic demand
is very strong in India. I don’t
think the Indian market is
dependent on the 10 million
foreign arrivals. Though that is
nice to have, domestic demand
is very important. I do feel there
is a very strong domestic base,
there is a huge population of
youngsters, lot of FMCGs, and
automobiles are being sold like
never before; I don’t think that
is going to stop.

Are metrics like
operations, governance
and development
easily replicable in
a new market?
I don’t think like that. I always
adapt myself instead of asking
people to adapt and then see,
within the same system, what
is the best value you can drive.
It has helped me in the last ﬁve
years and that too in a German environment. I do believe
Indians are very skilled, but if
there is one thing that I may
say without being wrongly
quoted is that I think we still
have a long way to go when it
comes to attitude of excellence
and collaboration; I have been
trying to study this for the last
two months. We have such a
large population and such few
opportunities that there is a lot
of competition. As a child, you

Interview

grow up competing rather
than collaborating. If we can
grow the culture of collaboration and synergise, then I think
scaling will be very easy for us.
Not only in the Indian subcontinent but beyond our national
frontiers, we could achieve far
more than what we are
achieving today.
In terms of culture
of excellence, I feel
that sometimes
we are good,
sometimes
we are very

18
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good, but sometimes when it
comes to pricing, we have a
long way to go. We charge huge
amounts in palaces and resorts,
but our ability to charge in
secondary and tertiary markets
is low. We can improve this
with collaboration. We have to
expose this talent, invest in it,
and hope some will come back,
some will go away.

What will be your
priority at Taj?
One thing is clear, IHCL
stands for different
business and in

some of them, we are market
leaders. Talking about Taj SATS,
our in-ﬂight kitchen operation,
we have 38 per cent of the
market share of the total ﬂight
kitchen business. We must take
that to the next level.
We have a very good opportunity with Roots Corporation,
which is a joint venture between
us and Tata Capital. With the
Ginger brand, the opportunity in
the Indian subcontinent is huge.
If we get approval from the

Interview

Board, we will take this
forward very strongly. There is
a lot of young energy in the
group today.

Give us an insight into
this change in the sense
of culture, considered
bureaucratic in the past.
I don’t know about the past, but
let me say I am very impressed.
That was a very important factor
of my decision to come back.
We are operating in a ‘glocalised’ world. It’s actually people
who make the difference. I was
very impressed with only one interaction. In a ‘glocalised’ world,
‘global’ is fantastic because that
is your playing ﬁeld and ‘local-

ised’ is equally special because
the reality of a local market is
something you cannot ignore.
There was no other group I
could think of that was symbolic
of Indian culture and heritage,
as well as proﬁtability.
Taj is about who we are, it’s
about our people. The soul of
the company could be seen in
how its people behaved and
interacted when The Taj Mumbai
came under attack, where
employees went in front of the
guests and saved them.

Are you positive about
global expansion?
There are a lot of people who

have done it. We are not short
of resources, we have access to
a lot of capital. It’s just
about putting the right dots
in the right spots and taking
calculative risks, if we are
taking risks at all. I don’t believe
in the philosophy of being
asset-light only.
Growth must be deﬁned as
‘SMART’, where ‘S’ means
Strategic, ‘M’ stands for
Margin Enhancing, ‘A’ stands
for Asset Management, ‘R’ is
for Relationship, and ‘T’ is for
Tracking. The opportunity is
huge, the engagement is huge,
so I don’t see a big block
coming our way.

The opportunity
is huge, the
engagement
is huge, so I
don’t see a big
block coming
our way
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BREAKING THE ICE

IN SOUTH INDIA

Jayakrishnan Sudhakaran, Cluster Director of Sales and Marketing - Chennai region, AccorHotels, deﬁnes factors
that make the region unique and how AccorHotels, as a group, has understood the needs of travellers to the region
to build lasting relationships.
Tell us about the strong
footprint of AccorHotels
in the region.

With the opening
of the Nandanam
property, we will
have the largest
room inventory
in Chennai
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AccorHotels has a strong footprint in southern India, more
speciﬁcally in Chennai. Here,
AccorHotels opened its ﬁrst
combo property, Novotel and
ibis Chennai OMR at Sholinganallur. The ibis Chennai City
Centre at Anna Salai, right
in the centre of the business
district of the city, was also
launched and is now a landmark in the city. The industrial
corridor of Oragadam will see
the opening of Mercure Chennai Sriperumbudur in March
2018, situated in the midst
of auto majors like Renault,
Nissan, Daimler, BMW, and
Hyundai. Novotel Chennai
Chamiers Road will open in
South Chennai in a commercial
and residential hub off the arterial Anna Salai in Nandanam.
In other words, AccorHotels has
properties relevant to the location with appropriate amenities
and tariffs. With the opening
of the Nandanam property,
the group will have the largest
room inventory among the

global hospitality majors in the
city of Chennai. Apart from this,
Kerala will also see a stronger
footprint of AccorHotels.

How has the hospitality
industry evolved in
South India?
Several factors have contributed
to the evolution of the industry
in South India. Chennai witnesses the maximum number
of tourists into India, driven
mostly by business, leisure, and

medical tourism. Traditionally,
Chennai has been a globally
recognised light engineering
hub since the 1960s and with
the automotive sector here,
the industry has seen an
upsurge. Medical tourism is
a frontier scaled over the
last 20 years, especially with
globally renowned hospitals
providing state-of-the-art
healthcare services. Chennai
also witnesses the biggest
music season anywhere in

Interview
the world, with over 10,000
concerts and performances
happening over a 90-day period
commencing mid-October and
ending mid-January. This 90-day
period has led to the emergence
of bed and breakfast options
as well as homestays. This is in
addition to the leisure traveller’s
to-do kitty, traditionally visiting
Tamil Nadu for its beaches,
temple architecture, as well as
performing arts.

How does the group
continue to prevail in
this market?
AccorHotels was among the
last few international hospitality
chains to enter Tamil Nadu, but
made up for it by opening seven

properties in a span of four
years. Also, it is probably the
only hotel group in the world to
pioneer the concept of combo
properties inside a single premises and this has helped serve
different segments of corporate
sector inside the same location.
The group’s amenities, level of
service and security, and vast
culinary options support a multiprice point offering. International and domestic travellers ﬁnd
various brands of AccorHotels a
compelling proposition.

According to you, what
makes Chennai unique?
Chennai is the biggest gateway
for inbound travellers to India.
Once the biggest city of South

India and now facing strong
challenges to this claim from
Bengaluru, Chennai enjoys
several advantages not
witnessed in other parts of
India. Information Technology
(IT) was the next big thing to
help the city grow. In recent
times, medical tourism has
become a new frontier, with internationally acclaimed hospital
chains extending globally recognised standards in healthcare.

What kind of clientele
do you usually get?
Corporate clientele forms the
biggest percentage of our
guests over weekdays with
weekends witnessing a mix of
leisure and business travellers.

Domestic tourism is on the rise
in India and this is aided by our
loyalty programmes. Expats from
USA, UK, Germany, France, Italy,
Japan, and Korea form a large
community in Chennai. Culinary
tours from USA and Canada are
other exciting aspects of the city.

How strong is the group
for MICE in Chennai?
Banquet facilities at the various
AccorHotels properties can cater
to a select group of 20 to a
larger group of more than 250
pax. Our strategic locations,
combo properties, attractive
price points, off-site catering
capabilities, indoor and outdoor
options are signiﬁcant advantages that few can boast of.
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Women in charge
The hospitality industry has traditionally been male-dominated because of the culture and strenuous nature of
the industry, where job opportunities are more versatile and require executives to be ﬂexible with relocation
options and odd working hours. That said, over the years, this concept has changed and the gap between men
and women working in the industry has considerably reduced. Read on to know what the present hospitality
industry entails for women.
Anupriya Bishnoi

Bhavana Menon

Sushma Khichar

Compared to 20 or 30 years
ago, it is now much easier
for women to obtain leadership
roles and career opportunities
in the hotel sector. Technological advancements have also
helped achieve this transition. The hospitality industry,
being one that is intense and
consumes time and energy,
requires a lot of sacriﬁces
and planning. Women today
are ready to take these
challenges and are managing
their personal and professional
lives efﬁciently.
“With the emergence of many
international hospitality brands
in the Indian market, the opportunities available in hotels
have increased drastically for
women. This trend has also
been backed by women-friendly
policies that most hospitality brands, especially Marriott
International, have in place
to take care of their respective female associates,” says
Bhavana Menon, Director of
Sales, Courtyard by Marriott
Bengaluru Hebbal.
The industry has also witnessed
immense traction on television,
with many food and lifestyle
shows being hosted by women
who are stalwarts of the
industry and showcase their
skill-set in various styles. This
has not only driven acceptance
of work culture among them
and others, but also inspired
many to join hospitality and
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pursue the same as a fulltime profession. According to
Sushma Khichar, Director of
Operations, Bengaluru Marriott
Hotel, Whiteﬁeld, as a woman,
it is empowering to run a hotel.
“The industry has recognised
a woman’s ability to lead successfully. I have been acknowledged in my company and my
hotel for my professionalism
and I am deﬁnitely supported
by my peers in running a hotel
successfully,” she says.
To this, adds Seema
Mohanchandran, Corporate
Director of Sales - Hyderabad,
Taj Hotels Palaces Resorts
Safaris, “I believe it is becoming easier for women to get
into senior management roles
as the industry is now more
aware of a woman’s ability
to lead and also because the
sector is going through a fast
pace of growth for which it
has to look at both competent
men and women to ﬁll roles
traditionally taken up by males.
Another important factor is
that society is far more accepting of women in hospitality
and the traditional taboos of it
being only a glamour job have
been dispelled.”
Ev
Ever
eryy in
indu
dust
stry
ryy
Every
industry
has its ow
ownn
set off

challenges. It may take time
and toil, but there isn’t a challenge that women can’t overcome. Khichar says, “Perceptions of gender-related working
abilities still linger as the hospitality industry continues to be a
male-dominated industry. There
are questions raised regarding women’s capabilities in
maintaining a balance between
career and household chores.
Having women colleagues is
often considered disadvantageous, especially when working
long hours and when
managing stressful situations
or crisis. It
is always
tougher for
a woman to
grow and excel
professionally.”
For Menon, challenges are part
and parcel of
anyone’s profession, and it’s the
perspective you
have that makes
the difference.
“Keeping a
cool and calm

Viewpoint

Seema Mohanchandran

temperament iin the
h process off
understanding a situation is
my mantra for resolving challenges that may come my way.
Also, at Marriott, we believe in
collaboration, so the support of
the entire team is crucial to our
success,” she adds.

“Generally
“Generalllly speaking, one
“G
challenge
h ll
has
h been
b
relocation;
l
i
senior female executives have to
move across locations and this
is often a challenge for some of
them. For this, I say, don’t give
up on your aspirations and use
the one strength that women
have- the art of multitasking to
balance work and home,” says
Mohanchandran.
Over the last few years, the
hospitality industry has evolved

by wholeheartedly giving an
opportunity
i to women leaders
l d
to be part of organisations.
Several women successfully
and triumphantly have made it
to the top of the career ladder
within the hospitality industry.
Women today are proud and
digniﬁed, as well as respected
for being associated with
the service industry and are
extremely passionate about it.
“Enjoy every day of work; work
hard and over time, people
will judge you on the basis of
your work. Look to learn in
every situation and make
friends. Most importantly,
ﬁnd a job you truly love,”
concludes Mohanchandran.
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INDIA, A UNIQUE MARKET
IHG’s portfolio in India is set to grow considerably this year. Pascal Gauvin, COO, IHG, India, Middle East and Africa,
comments on bringing new brands into the Indian market and understanding its nuances for a stronger presence.
Tell us something about
the I-Grad programme.
I-Grad is a programme to
develop our future leaders in
the company. We select them in
the university in India and we
bring them after 18 months to
managerial jobs. It’s a part of
our strategy; we are growing
our business in India and we
have 38 hotels to open, out of
which 31 are already open. We
need to have more talent. We
have many programmes like
this to develop people’s skills at
different levels; it’s part of our
DNA. When people learn, they
deliver what is needed to succeed in this business. If students
want to come and work abroad,
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they can do that; if they want
to change a brand, they can
do that. We are the enablers of
their career. That said, these students need to acquire the skills,
the right leadership, and the
right experience to make sure
they can continue evolving.

to be chosen by such a
great group like SAMHI to
represent their hotel in our
brand, Holiday Inn Express.
We are really excited about
this opportunity.

How was 2017 for IHG?

Which brand of IHG
is the biggest
revenue generator?

The previous year was great
for IHG and the business is
still growing. We have opened
many hotels, we have signed a
new deal with SAMHI where
we are going to open 14
Holiday Inn Express properties
next year. That’s important for
us; that’s the way we want to
grow. It is a big reward for IHG

In India, Holiday Inn and Holiday
Inn Express are our core brands.
We also have Crowne Plaza and
InterContinental. We don’t really
look at it from revenue per se,
we look at it to ensure we can
deliver it to our guests. Also, we
want to make sure that each of
our brands is delivering speciﬁc
needs of our guests.

Interview

In the future

IHG has appointed Vivek Bhalla as Regional
Vice President, South West Asia (SWA).
Bhalla succeeds Shantha de Silva, who will
now be the Senior Director, New Hotels Australasia and Japan for IHG. Shantha de
Silva gives us a brief look into the future.

2017 for IHG
2017 has been a fantastic year if you look at
how we performed and if you look at IHG PLC,
every quarter, India has been singled-out for its phenomenal RevPAR
growth. This shows our business is growing.

New role
I am going to be running the best resorts in the region, from Indonesia
and Thailand to Fiji, Vietnam, and Tahiti. I am looking forward to creating
a difference with our resorts. It will be hard to beat India, with the love of
the people here and their passion, but it is going to be an exciting role.

Goals 2018
In India, IHG is going to have a phenomenal year. Our hotel portfolio is
going to grow by one-third in 2018. That alone is going to bring us huge
growth. We signed one of the biggest deals in the hospitality industry
with Wyndham. This growth is going to continue.

Is there any new IHG
brand that India will
see in the near future?
Will you consider
tertiary markets for
your new brand?
We hope to bring our lifestyle
brand, Hotel Indigo, in the
coming years. Each time we
launch a brand, we look at
mega cities, but with time, it
can go to multiple locations. It
depends on what our owners
want to do with the brand. I am
very hopeful about our Indigo
brand for this market. This brand
features unique design at every
turn without compromising
guest comfort. A vibrant modern
colour palette, complemented
by natural light and locally
inﬂuenced design and décor,
make for an inviting, stylish,
and refreshing atmosphere
for everyone.

How different is India
as a market from the
Middle East or Africa?
Every region is different, every

country is different. In India,
IHG has been investing for
many years because we believe
it’s a fast-growing market.
It’s a unique market; all our
employees are Indian. It’s very
important to have an Indian
team to run a property in the
Indian market. We are learning
every day. I come to India on
a regular basis and I discover
a lot. I help the team to grow
the brand, making sure we are
responding to the guest’s needs
and that our owners are happy
with their investment and the
return on their investment.

Are there any
challenges speciﬁc
to the Indian market
that you face?
There is no challenge speciﬁc
to the Indian market; it is a
beautiful market. The growth
in the Indian market has been
consistent in the last few years
and is continuing. It gives us a
lot of hope for developing our
brand here uninterruptedly.
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BUDGET 2018:

No room for hospitality?
The Union Budget this year has been fairly disappointing for the hospitality industry. While tourism has been paid
attention to, hospitality, in spite of being a crucial contributor to GDP and being one of the largest employment
generators, has subtly been ignored. Hoteliers share their sentiments…
Finance Minister Arun Jaitley
presented the Budget for the
year 2018-19 in the Parliament
on February 1. Talking about
development in aviation and
infrastructure, Jaitley announced
expansion of airport capacity by
ﬁve times to one billion trips a
year. In a bid to boost tourism,
the government announced that
10 prominent tourist sites will
be developed into iconic ones
and visitor experience will be
enhanced at 110 Adarsh monu-
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ments under the Archaeological
Survey of India (ASI). He also
said that 4000 km of railway
track will be laid down by 2019,
along with the redevelopment
of 600 railway stations across
the country. Capital expenditure
of `148,528 crore will be done
for the Indian Railways in
2018-19. Jaitley, in his speech,
said that the Centre’s ﬂagship
regional connectivity scheme
proposes to provide air connectivity to 56 unserved airports

and 37 unserved helipads. While
Mumbai’s transport system is
being expanded, a suburban
network of 160 km is planned
for Bengaluru. Despite all this,
there is no direct boost to the
hospitality sector. It has been
seeking relief in a lot of aspects
from the government, but has
been left to make peace with
whatever is being offered.
Beneﬁts like uniform laws and
single-window clearance have
been ignored again.

Budget

VIVEK BHALLA
Regional Vice President - South West Asia
InterContinental Hotels Group

RECOGNISING TOURISM
The Union Budget 2018 is very
encouraging for India’s travel,
tourism, and hospitality sectors.
The decision to increase airport
capacity and improve regional
air connectivity are particularly
welcome since domestic travel
is a major growth driver for the
tourism industry. Also notewor-

thy is the creation of integrated
development of iconic tourist circuits, which will involve
marketing of these destinations
on international platforms,
augmenting local infrastructure,
technology, and skill development. The budget allocation
to the Ministry of Tourism has
seen a 21 per cent jump, which

shows that the government
recognises the multiplier effect
that tourism and hospitality
have on the economy.

train networks in Bengaluru and
Mumbai, as well as completion
of close to 9,000 kilometres of
national highways. Additionally,
the Budget also provides a huge
boost to the aviation industry
with plans of increasing the number of airports to almost ﬁve-fold
from the current number. This will
increase mobility for the entire

nation and provide a major ﬁllip
to tourism. On the ﬁnancial side,
reduction in the corporate tax
rate to 25 per cent for companies
under the `250-crore turnover
mark will likely increase redeployment of capital among SMEs;
this should increase travel and
further boost hotel and tourismrelated growth.

abling SMEs to generate more
jobs while creating thousands
of new entrepreneurs as well.
One major change which we
were expecting was GST being
levied on the actual price rather
than the declared tariff for
hotel accommodation. We’ll
continue to engage with the
government to make this happen, which will leave no room
for litigation and beneﬁt the
hospitality industry. The government’s decision of developing
10 model destinations across

India and investing in strengthening the country’s airport
network and infrastructure will
boost the tourism sector. The
reduction of corporate tax is
a welcome move, but we are
hoping the limit to be pegged
higher than `250 crore so as to
beneﬁt more corporate entities.
We appreciate the measures
taken by the government to
keep the alarming pollution
levels in control; this is a major
step towards ensuring the
quality of life for citizens.

All these initiatives are expected
to raise India’s proﬁle as a
global tourist destination and
boost investor conﬁdence in the
country even further.

JB SINGH
President & CEO
InterGlobe Hotels

LOOKING AT A
PROGRESSIVE FUTURE
Overall, the Budget points
towards a more progressive
future. Several initiatives from
the infrastructure standpoint will
help boost growth and in turn
impact tourism positively. Primary
among these are the proposed
plans of improving intra-city

RITESH AGARWAL
Founder & CEO
OYO

GST STILL BEING LEVIED
ON DECLARED TARIFF
This year’s Union Budget stood
for entrepreneurship, employment, and quality of life. The
announcements made will
beneﬁt MSMEs, including small
hotels. At OYO, we have a network of over 3500 exclusivelycontrolled hotels in the MSME
sector and we believe that
the Budget will facilitate the
growth of our partners.
The Mudra loan allocation of
`3 lakh crore will help in en-
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VINEET VERMA
Executive Director & CEO
Brigade Hospitality Services

SECTOR’S IMPORTANCE
GOES UNNOTICED
While we commend the Budget
overall, we only wish that the
tourism sector had received the
importance that it truly deserves.

For instance, a uniform policy
across India to govern hospitality
and tourism, including an effective single-window clearance
mechanism for expeditious clearance of projects, would have

been appreciated. Hospitality
and tourism are among the
fastest growing sectors generating potential employment
for millions and these sectors
deserve increased attention.

are not exactly sure how
it could beneﬁt the hospitality
sector. We were hoping
to hear from the Finance
Minister, reforms on taxation which would have made
Indian tourism competitive with

neighbouring countries. While
ease of living has been given
importance, ease of doing
business remained a dormant
subject. This year’s Budget
has fallen short of expectations
for hospitality.

some concrete announcement,
however, nothing happened.
The only silver lining that I see
is the increase in spend on infrastructure which will help the
sector. Increased connectivity
will give rise to hotels in new

towns and cities. It might also
result in higher occupancies
and better ARRs. The increase
in corporate tax threshold will
help the sector, however, this
will be restricted to medium
and small-sized entities.

The move towards solar
energy and Operation Green
is welcome. However, `60 crore
to push airport capacity is
too little and nothing concrete
has been done to combat

pollution. The lack of relief
in taxes to companies with
a turnover of less than
`250 crore and taxing
long-term capital gains are
also in the negatives.

RISHI PURI
Vice President
Lords Hotels & Resorts

FALLEN SHORT
OF EXPECTATIONS
Undoubtedly, infrastructure
development and improving
connectivity will help the
tourism sector, however, with
no speciﬁcs spelled out, we

PARAM KANNAMPILLY
Director
Concept Hospitality

SECTOR IGNORED AGAIN
The Union Budget this year,
like many previous budgets,
has ignored the hospitality and
tourism sector. The industry
was waiting anxiously for
the Finance Minister to make

AJAY K BAKAYA
Managing Director
Sarovar Hotels & Resorts

NO RELIEF IN TAXES
The positives in the Budget are
rail infrastructure, Bharatmala
project, an impetus to farmers,
heritage city development,
and healthcare.
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SONICA MALHOTRA
Joint Managing Director
MBD Group

AN INCLUSIVE BUDGET
Overall, the Budget is an inclusive one with primary focus on
infrastructure, health, agriculture,
and education. The introduction
of several initiatives to improve
the infrastructure and development of suburban railway

networks in cities like Mumbai
and Bengaluru augurs well for
the travel and tourism sector and
will reinforce India’s image as
a more tourist-friendly destination. Additionally, the Budget’s
focus on improving the aviation
industry with plans of increasing

the number of airports to almost
ﬁve-fold from the current number
will enhance the connectivity and
mobility of people and in turn
provide a signiﬁcant ﬁllip to tourism. Also, substantial investments
in development of arterial roads
will push inbound arrivals.

GAURAV SINGH
Multi-property General Manager
Courtyard by Marriott and Fairfield by Marriott, Outer Ring Road and Fairfield by Marriott
Rajajinagar, Bengaluru

PROMOTING TOURISM,
NOT HOSPITALITY
While every year the Budget
speaks on promoting tourism,
the steps we take thereon are
not aligned to support the
industry. We seriously require

reducing the taxation to support growth since the overall
tax rate applicable on tourism
and hospitality offerings is
relatively high in India when
compared to other countries.
This will bring things more at

par by streamlining the GST.
The other major focus needs to
be on ease of getting clearances and a single window for
hotels and restaurants to operate. Currently, operators require
more than 40 different licences.

SHIPRA SUMBLY KAUL
General Manager
Holiday Inn Express & Suites Bengaluru Racecourse

NO DIRECT IMPACT
The Budget is more focused on
agriculture. It is also looking
at improving infrastructure
facilities and health beneﬁts for

the lower income strata. The
attempt to preserve and protect
heritage cities is remarkable
and might help boost tourism.
The Budget does not directly

indicate any impact on the
hospitality sector. There might
be some indirect impact, which
we need to wait for once the
policies are executed.

especially under the UDAN
scheme; and development of
highways, are commendable.
These are directly linked to our
industry’s progress. Also, reduction of corporate tax to 25 per
cent for establishments with a
turnover of `250 crore is helpful. The creation of 10 iconic

tourist destinations is also a
well-crafted decision. That said,
while there have been efforts
to improve the ease of doing
business, there still is a signiﬁcant scope for betterment in
this area. Focus on sustainable
guidelines and pollution control
is also required.

RUPAM DUTTA
General Manager
Feathers - A Radha Hotel

A POSITIVE IMPACT
In my opinion, the impact
of the Union Budget on the
hospitality sector has been very
positive. Some key initiatives,
like focus on infrastructure development for railways; an ambitious aviation development
agenda with more airports,
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Event

Hyderabad hosts
‘Ladies in Hospitality’
Hyderabad’s hospitality industry extended its full support to the ‘Ladies in Hospitality’ seminar held on February 28,
2018, at the Institute of Hotel Management, Vidyanagar.
Part of a national programme
that is the ﬁrst serious look
at Indian hospitality from the
female perspective, ‘Ladies in
Hospitality’ is supported by
various hospitality organisations
in the state of Telangana. The
programme’s purpose is to have
essential conversations and
listen to the industry’s voice on
equal opportunity, a safe work
environment, and better career
prospects. Over 200 delegates
from all walks of Hyderabad’s
fast-growing hospitality sector,
including the education sector,
actively participated in the
seven sessions. Of this, perhaps
the most emotionally charged
session was that in which
delegates gave a standing
ovation to Yamuna Ranga
Rao, Founder Principal, IHM
Hyderabad and Guest of Honour
at the event. It was an acknowledgement of the tremendous
impact of her ﬁve-decade career
in hospitality education. “The
time has come to discuss these
issues. The seminar theme is
very appropriate, in our country
particularly,” Rao said.

The Hyderabad seminar was
co-hosted by Veer Vijay Singh,
Chief Executive Ofﬁcer &
Managing Director, Trance
Hotels and Suchitra Naidu,
Director - Housekeeping,
Group Planning & Co-ordination,
The Park Hotels. The other
speakers were Seema
Mohanchandran, Corporate
Director - Sales, Taj Hotels
Palaces Resorts Safaris and
Vishal Kedia, Founder Director,
Complykaro. Singh said, “The
industry is growing very fast and
the hotel industry has to adapt,
too. By 2030, we expect up to
35 per cent of our staff to be
women. It is 18 per cent now,

but was only 5 per cent in 1970.
Even catering colleges need
to plan and increase women
intake. This topic and seminar
is perhaps the most needed for
our times and I am happy to
share my experiences with the
new generation. Trance Hotels
will continue its efforts to be
contemporary and show focus
on the latest trends of more
ladies as guests and associates.”
Speaking about the relevance
of the theme, Naidu said, “This
theme is essential to the future
of the industry, to business
owners, and our professional
colleagues. It is a conversation
for which time has come."
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GUEST SAFETY,

a priority

Safety remains a prime concern for hotels and guests alike. Ensuring that all procedures and protocols are in place
and that guests and staff be well-versed with safety procedures is top priority for hotels. Hoteliers share their opinion
on how this can be attained.

JOSE PRADEEP
Director
Yuvarani Residency, Kochi

Hotels can use
key card locks for
guest rooms and
metal detectors
for personal
checking

Surveillance
and veriﬁcation
Safety of guests is very important in a hotel and it is always
the ﬁrst priority towards guest
service. The procedures we have
in place to ensure safety include
proper guest room locking system, professional security guards,
all-day surveillance through
security cameras, ﬁre alarms,
ﬁre extinguishers on all ﬂoors,
automatic sprinklers, generators for standby power supply,
regular upkeep and maintenance
of guest elevators, collecting
identity cards from guests, and
verifying the passport and visa
validity of foreign guests.
Safety requirements
We need a licence from the
ﬁre and safety department,
from FSSAI, from the electrical
inspector, the pollution control
board, as well as a certiﬁcate
from the health department for
our staff.
Security at every step
Hotels can use key card locks
for guest rooms, metal detectors for personal checking, 24x7
monitoring of security cameras,
continuous training of staff on
safety measures, and periodic
meetings to discuss safety.
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K MOHANCHANDRAN
Director - Operations, TAJGVK Hotels & Resorts and
General Manager, Taj Krishna Hyderabad

Travel safety
We ensure that cars used to
pick guests are in good condition, defensive driving training
is conducted for all drivers,
hotel emergency numbers are
displayed in the car for ready
reference, and drivers are wellversed with alternate routes in
case of any trouble or disturbance on the main route. At
the time of check-in we ensure

that associates are trained to
not disclose room numbers to
outsiders, they are trained on all
identity checks, and door frame
metal detectors and baggage
scanning is carried out. Elevator
access control is also restricted,
guests are given a safety brief
at the reception during check-in,
an evacuation route map is
placed behind each guest
room door, virtual walkthrough

of evacuation and safety
procedures is available
on the in-house television
channel, and continuous
surveillance is conducted
through CCTVs installed at
strategic locations. An in-house
doctor or doctor-on-call facility
is also available.
Licensing
Some of the basic licences
we need are ﬁre licence,
FSSAI certiﬁcation, occupancy
licence, licence from the
electrical department, and an
explosive licence.
Language, a barrier
Hotels can consider ergonomic
designs along with aesthetics.
They can also consider multilingual pre-recorded evacuation
messages in the public address
systems. It has been found
that during emergencies,
language becomes a barrier.

Hotels can
consider
multilingual
pre-recorded
evacuation
messages

V MATHEW
Senior General Manager
Minerva Grand, Tirupati

Restricting
movement of outsiders
Every guest visiting a hotel
expects to sleep, meet, dine,
and entertain in a facility that
is safe and secure. Responsibilities of hoteliers begin from the
time guests enter the premises
and end after they safely and
happily leave. The entry of
guest vehicles is guided by
trained security guides. Vehicles
must be clearly visible for a
surveillance camera to capture
the occupant and vehicle details
in case of future veriﬁcation.
Guest pathways and ﬂoors also
have to be safe for walking.
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Safety

Visitors need to be monitored
and a resident guest must be
encouraged to meet them in
public areas for safety reasons.
Non-resident visitors to the
hotel’s banquets and restaurants should not be permitted
on guest ﬂoors.
Hotels must consider closing
non-essential entry and exit
points, but keep the ﬁre exit
staircase and routes clear all
the time, without any hurdles.
Hotels must also have proper
facilities for guests with disabili-

ties and staff should
be trained for meeting their
needs. Periodic inspection of the
building structure and maintenance of cracks and loose
plastering is as important as
internal aesthetics.
Ensuring adherence
Our hotels operate with many
licences, such as ﬁre, food safety, pollution, etc. The existing
law demands usage of safe and
standard equipment during food
production, storing, handling
and other operations. We need
awareness and

effort in abiding with standards
while delivering services.
In the recent past, online portal
bookings have considerably
increased. Since most of these
bookings are prepaid, the front
desk cannot refuse them. A
number of fraudulent bookings
take place online and people
making them escape after
indulging in unlawful activities
like betting, generating a high
bill and not paying it, etc. For
preventing such actions, the law
makes the hotelier responsible
and no protection is provided
by the police to hotels in taking
serious action to prevent
such occurrences.

PANKAJ KATYAL
General Manager
Holiday Inn Chennai OMR IT Expressway

Simple steps
We have security-controlled
access for elevators, 24x7
CCTV surveillance in all public
areas and guest corridors,
colleagues certiﬁed on ﬁrst-aid,
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etc. Visitors are allowed
into the rooms after 10 pm
only after veriﬁcation and
receiving approval from the
guest. Boom barriers, luggage
scanners, and handheld metal

detectors are in place to
facilitate the task of
security personnel.
We also have a well-trained
emergency team to efﬁciently

Safety

carry out safety procedures
during emergencies.
Some more equipment
Bollards can be added at
the gate entrance to prevent
trafﬁc from entering an area,
under-vehicle scanners can be
installed, and armed guards
can be recruited to ensure
24x7 vigilance.
All these measures help ensure
that guests feels safe at the
hotel. Gaining their trust also
leads to faster and more efﬁcient evacuation procedures
during unforeseen exigencies.

YAKOOB KHAN
General Manager
Lake Palace, Trivandrum

Scanners and cameras
We have a bunch of security
measures being followed for the
safety of our guests. All vehicles
passing through our compound
are screened by underbelly scanners, people coming into the
hotel walk through scanners,
and all our guest rooms are
equipped with sophisticated
security lock systems that produce various access reports. In

addition to this, we have
55 CCTVs that monitor
movement 24x7.
Inspections by authorities
The government has introduced
various safety protocols, like
annual inspection of elevators
and its licence, public liability insurance, inspection of
ﬁre safety measures and its
licences, etc.

They carry out an electrical
inspection as well.
Controlled elevator access
It may be a good idea to add
controlled elevator access,
which may in turn provide
additional safety to guests.
That said, as far as Kerala is
concerned, this is currently not
required as we have no security
threat of any kind.
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State Talk

)/2&.,1*72
6287+,1',$
Every state of South India is unique and its distinct characteristics help attract tourists. While beaches are the USP of some,
inimitable quaint surroundings make others special. We talk to spokespersons of various hotels in some South Indian states to
Anupriya Bishnoi
understand how unique they are and how their hotel contributes to this individuality.

BAPPA BHATTACHARJEE
General Manager
RBD Sarovar Portico, Bengaluru

A haven of crafts
Karnataka has always been the
epitome of rich cultural heritage
and traditions. Despite rapid
modernisation and transformation, Karnataka has always held
on to its roots. Hotels and the
industry have a social responsibility in keeping these traditions
alive by creating memories for
guests travelling from different
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parts of the country or overseas.
Dollu Kunitha, the popular
drum dance that provides a
variety and complexity of skills,
is apt for welcoming a large
group where guests can remain
engaged with beats and colours.
The state is also richly endowed
with crafts. Sandalwood carving
is a major craft and has been a
matter of pride. Mysore Peta, a

royal bejewelled turban made of
silk and worn by the erstwhile
Wodeyars (kings of Mysuru), is
often offered to guests.

State Talk

UMESH DONGRE
General Manager
Samanvay Boutique Hotel, Udupi

Visiting the heritage
The essence of Udupi, one of
Karnataka’s holiest cities, lies
in its perfect blend of ancient
history, natural beauty, and
rich cultural heritage. With the
verdant Western Ghats to the
East and the Arabian Sea to
the West, the charming temple
city creates the perfect setting
for travellers looking to visit
its iconic centres of religious,
spiritual, and cultural importance. Home to the famous
Krishna Matha, the city is rightly
deemed as the spiritual capital
of Karnataka.

Home to MTR 1924 and
Saffron, the hotel boasts of
a diverse spread of authentic
Indian and multi-cuisine options. MTR, with its long history
of catering to connoisseurs of
traditional South Indian cuisine,
offers a dining experience
that strongly adheres to high
standards of quality, taste, and

purity while providing vegetarian South Indian delicacies.
From organising personalised
visits to the city’s temples to
arranging for special prayers at
a temple of choice, the hotel
makes sure that guests are offered only the best experiences
of Udupi’s rich cultural and
spiritual heritage.

of which have been adapted
in our culinary offerings,
especially at Feast, the all-day
dining restaurant. The hotel
manifests a local experience
to its guests not just through
its food but also through
its associates. Hyderabad’s

constant drive has resulted in
the city being a fast-developing
IT hub, much the same way as
Sheraton’s associates who are
truly known for their service and
their spirit to ‘Go Beyond’ and
ensure that all guests have a
memorable stay.

Located close to Krishna Matha,
Samanvay Udupi offers a wide
range of experiences that
include special access to the
city’s many temples. The hotel
makes use of various sustainable methods and practices
to emphasise the concept of
green living in all possible
aspects, such as making use of
sustainable construction materials, adopting practices that
minimise adverse environmental
impact, and strongly adhering
to a no-plastic policy. Every
room and suite at Samanvay
Udupi perfectly aligns with the
hotel’s aesthetic inclinations
while still ascribing to its
eco-friendly ways.

VIKAS SHARMA
General Manager
Sheraton Hyderabad Mindspace

Local experiences
Sheraton Hyderabad’s proximity
to local heritage sites and the
ﬁnancial district contribute to
the atmosphere that a guest
can experience at the hotel.
Hyderabad is known for its
delectable local food, inﬂuences
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State Talk

RICHARD RAJESH
General Manager
Manasarovar The Fern, An Ecotel Hotel, Hyderabad

Authentic cuisines
Hyderabad is a place where
one can ﬁnd a mix of people,
food, and cultures. At The Fern
we ensure that culture and
authenticity of South Indian
food is maintained at all times.
Manasarovar The Fern welcomes
guests to local ﬂavours and
regional food festivals. Our buffet at PRANA offers a combination of South Indian ﬂavours

that include Andhra
and Telangana cuisine,
Chettinad cuisine, Malabar
cuisine, and Hyderabad’s Nizami
food. Some of the known dishes
of South India are Kodi Koora,
Miryala Mamsam, Chepala
Pulusu, Kozhi Chettinad, Meen
Moily, Avial, etc. Hyderabad has
emerged as one of the leading
metros in India for MICE and is
on the fast track to becoming

India’s convention capital. In
order to showcase our culture
we celebrate all South Indian
festivals as many of them have
religious origins and entwine
cultural and religious signiﬁcance in traditional activities,
embracing our culture and city
for guests. We also encourage
our front ofﬁce to guide guests
on sightseeing options, which is
a great way to explore the city.

SUBHOMOY DE
General Manager
Marasa Sarovar Premiere, Tirupati

Traditional welcome
Guests heading to the land
of Tirupati are treated to a
rejuvenating stay at Marasa
Sarovar Premiere. This plush
hotel is a one-of-a-kind theme
hotel. Beautiful interiors, warm
hospitality, and personalised service make the hotel one of the
best lodging options at Tirupati.
Guests can experience sanctity
and spiritual fervour in the trademark arti, tikka, and garland
upon reaching Marasa Sarovar
hotel. Designed on the Krishna
avatar of Lord Vishnu, our
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restaurant provides traditional
South Indian vegetarian delicacies. Thali at Krishna showcases
traditional Andhra food.

Guests can also enjoy an exotic
multi-cuisine mix with live cooking and delicious buffet spreads
that combine Indian and inter-

State Talk
national menus. Guests can also
enjoy some traditional music in
the evening. With all the facilities and services available, the

city has now become an
attractive place for travellers.
Having been nominated for the
Smart City project of the

Government of India, Tirupati
has been seeing major
development in the education
and corporate sectors.

the adjoining rubber plantations, where one can see
how rubber is harvested,
are sure to thrill guests. For
those who seek the authentic
traditional Kerala spa treat-

ments, the resort has an entire
building as a spa centre. Our
spa services offer treatment
choices ranging from a day’s
sitting to an elaborate seven
day’s rejuvenation course.

RAJESH VR
General Manager
Lords Resort, Thrissur

Coastline and beaches
Kerala is perhaps more synonymous with tourism than any
other state in India and has
been enchanting tourists with
its varied landscapes. While the
backwaters are known to be the
ﬁrst choice for honeymooners,
the hill stations offer a relaxing
retreat for families. The national
parks and sanctuaries are rich
and diverse in their ﬂora and
fauna, and drive several international as well as domestic
adventure tourists to the state.
It is also blessed with one of the
longest coastlines and has some
of the most beautiful beaches in
the country.
The hotel has a land expanse of
almost 20 acres. Walks through
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Event

Glimpses at GHC
Global Hospitality Conclave 2018 was held on January 6 at The Leela Ambience Gurugram Hotel & Residences.
The conclave sought to touch upon trends and opportunities in the hospitality, travel, and aviation landscape of
the country and the world, as well as discuss priorities to arrive at all potential gateways and drivers of growth
in the coming years.
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Products
Tricoloured crisps

Smart, spacious solutions

Celebrate the spirit of
patriotism with your friends
and family by enjoying Veggie
Nachos from Cornitos. The
250-gram packs of Tri Color
Veggies have the goodness
of corn, spinach, white bean,
and beetroot. Cornitos Veggie
Nachos are made from nonGMO corn that is blended
with natural vegetable extract
and later baked or cooked in
healthy corn oil.

VitrA has introduced the newest assortment of its classic
collection- S50. Created by NOA design group, S50 bathroom
series is designed for daily use in high-trafﬁc public areas such
as airports, railway terminals, and stadiums, where cleaning
and upkeep is a challenge. It is a range of functional solutions
ensuring product quality, durability, and ease of maintenance.
The innovative designs provide a wide range of smart and
professional solutions. With washbasin options, it is now possible
to convert the bathroom to a functional, desirable place. Due
to use of different sizes and options, S50 offers appropriate
solutions for every need with a wide range of WC pan space.

Well illuminated
iBahn Illumination has launched its Prima and Elite series of
spotlights. Prima offers reﬂector-based spotlights with ﬁxed and
adjustable spots. Elite is a lens-based spotlight with a modular
design of four different reﬂector attachments- ﬁxed, swing,
angle, and curve. Available in 8W and 16W, the multiple lighting
options allow customers to control the brightness and colour
temperature as per their requirement.

Lean with green
GAIA Green Tea, a drink rich in
antioxidants with fat-burning
properties, can help you lower the
risk of obesity. It also helps regulate
blood sugar level and ﬁght stress
and fatigue. Green tea is also
beneﬁcial when you have a sore
throat. With so many health beneﬁts,
green tea is deﬁnitely the drink for you
this season. Sip this healthy brew and welcome an enlivened self.

Tread on wood
The latest weathered wood collection introduced by Antica Ceramica beautifully mimics reclaimed antique wood, distressed wood and
also faithfully renders hand-scraped hardwoods with superior attention to detailed high-resolution that captures the naturalistic wood
format. The reclaimed weathered look is in trend as it emphasises rugged, natural beauty. This look embraces nature-inspired textures,
simple and earthy colours, and unpretentious organic warmth.
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Music, hassle-free
Zoook has introduced a solar-powered waterproof
speaker, the ZB-Solar Muse. This one-of-a-kind innovation
in India is an all-weather portable device designed to give
you the best ever 3D surround sound. Switching to solar
power is now extremely easy with no more hassles of
connecting speakers to power plug-ins or adaptors while
you are on the go.

Pop n Crunch

An exotic spice

Cornitos has launched salted long peanuts to its growing
portfolio in the Pop n Crunch range. The brand is also
planning to launch
peanuts in other
ﬂavours. Cornitos
Premium Peanuts
Salted is handpicked
and processed through
a unique roasting
technology for a
uniform roast and a
crunchy bite. The peanuts
are available in an
easy-to-open and
re-sealable stand up
pouch of 150g. It can
easily be used for travel,
ofﬁce munching, and even
post-workout snacking.

GAIA has launched its new product, Whole Black
Cardamom. A uniquely exotic spice, GAIA Organic
Whole Black
Cardamom is free
from chemicals
and pesticides. An
important defence
against several
health problems like
bronchitis, fatigue
and stress, the seeds
of this aromatic
spice also have
anti-inﬂammatory
properties. The black
pods have a distinct
camphor-like ﬂavour
and a fresh and
strong aroma.

An 'Arte' collection
Interior designer Nomita Kohli of Wisma Atria Interiors
has launched the uniquely designed furniture collection,
ARTEBROTTO. This line of furniture consists of meticulously
designed and carved sideboards, dining tables and
beds. Each piece is made of wood with the exclusive
concept behind its designing in different shades and
textures of natural wood to give rooms a vintage and
rustic appeal. This Italian furniture collection is a perfect
blend of style and design inspired by tradition and
modern concepts.
SIHRA News I March-April 2018
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Movements

MOVEMENTS
AccorHotels has appointed
Varghese Thomas as Cluster
Director of Revenue Management,
Chennai region. Prior to this, he was
Director of Revenue Management
at Novotel Kolkata Hotel and
Residences. Thomas has over a
decade of experience across leading
hotel brands. In this new role, Thomas
will focus on setting up the Cluster
Revenue Management functions in
Chennai where AccorHotels has Novotel, Mercure, and ibis.

Jayakrishnan Sudhakaran is now
the Director of Sales & Marketing
for Novotel-ibis Chennai OMR, as
well as Cluster Director of Sales &
Marketing for the Chennai region.
Prior to this, Sudhakaran was the
Director of Sales & Marketing for
Novotel Goa Hotels and Resorts.
In the new role, he will be responsible
for overseeing reactive and proactive
sales efforts, as well as determining
and developing marketing communication activities.

Varghese Thomas
Cluster Director of Revenue Management, Chennai region
AccorHotels

Jayakrishnan Sudhakaran
Director of Sales & Marketing, Novotel-ibis Chennai OMR &
Cluster Director of Sales and Marketing - Chennai region

Sumeet Suri has been appointed as
the General Manager at Kochi Marriott
Hotel. Prior to this, Suri was the Hotel
Manager at ITC Grand Chola Chennai.
After beginning his career in 1999
at the Welcomgroup Management
Institute, Suri joined ITC Maratha,
Mumbai, where he fronted the opening
of a ﬁne-dine restaurant and overlooked both banqueting and restaurant
operations. He also worked as the Food
& Beverage Manager at ITC Kakatiya,
Hyderabad and ITC Grand Central, Mumbai. In 2014, he was
appointed as the General Manager of WelcomHotel Jodhpur.
Sumeet Suri
General Manager
Kochi Marriott Hotel
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Sheraton Hyderabad Hotel,
Gachibowli, has appointed
Vikas Sharma as the General
Manager. He has over 20 years of experience in the industry. Prior to this
role, he was the Director of Operations at The Ritz-Carlton Bangalore.
Sharma started his career at The
Oberoi Cecil, where he was largely
responsible in assisting the F&B
department. As the General Manager,
he will be in charge of overseeing
everything that goes around the property. He will take helm of
managing proﬁtability and achieving revenue goals.
Vikas Sharma
General Manager
Sheraton Hyderabad Hotel, Gachibowli

Movements

Vijayan Gangadharan has
been appointed as the General
Manager of Four Points by
Sheraton Visakhapatnam. Gangadharan has over 26 years of experience
with leading hospitality brands like
Starwood, Hyatt, Regenta, The Leela,
and The Oberoi. His last assignment
was with Four Points by Sheraton,
Pune. His skills have been mastered
in the ﬁeld of product marketing,
product managing, media and
public relations, events, conventions and training.

Marriott International has appointed
Shiv Bose as the General Manager
of Courtyard by Marriott Bengaluru
Hebbal. Bose has a decade and a half
of hospitality experience and possesses vast knowledge in hospitality
management. In his new role, he will
be responsible for the entire hotel
operations and will focus on contributing strategic input to achieve the
long-term goals for the hotel. As part
of his mandate, he will lead the team
in working towards attaining planned goals for the hotel.

Vijayan Gangadharan
General Manager
Four Points by Sheraton Visakhapatnam

Shiv Bose
General Manager
Courtyard by Marriott Bengaluru Hebbal

Bengaluru Marriott Hotel Whiteﬁeld
has appointed Sushma Khichar as
Director of Operations. Khichar brings
with her over 12 years of experience
in the hospitality industry. Before
joining Bengaluru Marriott Hotel
Whiteﬁeld, she was part of JW
Marriott Mussoorie Walnut Grove
Resort and Spa as Director of Rooms.
She has demonstrated success at
envisioning new concepts and has
hands-on experience in developing
procedures, service standards, and operational policies coupled with
expertise in preparing budgets and cost control measures. She also
has strong expertise in marketing and business operations.
Sushma Khichar
Director of Operations
Bengaluru Marriott Hotel Whiteﬁeld

Holiday Inn Express & Suites Bengaluru
Racecourse has brought on board
Varun Kamra as the Director of Sales
& Marketing. With an experience of
over 14 years in the hospitality industry, Kamra has worked with brands like
The Park, Hilton, and IHG. At Holiday
Inn Express & Suites Bengaluru Racecourse, his role would be to ensure
smooth operation of revenue, sales,
and marketing. His responsibilities will
involve leading and motivating the
team to achieve the sales targets for the property and the group,
along with being actively involved in strategising and planning of
marketing initiatives.
Varun Kamra
Director of Sales & Marketing
Holiday Inn Express & Suites Bengaluru Racecourse
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Casual Talk

DANIEL CHAO

General Manager Novotel Chennai OMR & ibis Chennai OMR
Having worked in the hospitality industry as an expat for many years, travelling is a big
part of my life. I enjoy discovering new destinations, especially new cities in the country I am
working in. I also like spending a quiet vacation at home with my family. My hobbies evolve
IDLUO\UHJXODUO\%HLQJDQDYLGUHDGHU,OLNHUHDGLQJERWKÀFWLRQDQGQRQÀFWLRQERRNV,DP
FXUUHQWO\RQDÀWQHVVELQJHDQGDPHQMR\LQJOHDUQLQJPRUHDERXWQXWULWLRQDQGH[HUFLVH
I have always had a keen interest in food, so dinning out is a favourite spare time activity.

I enjoy discovering new cities in the
country I am working in

PARAG SAWHNEY

General Manager Conrad Bengaluru
I am an ardent percussionist and I was a singer in a band in college. I also love
exploring and experiencing the spirit of every destination I visit. My most memorable
holiday was travelling across Europe with my college mates, two years ago. I also
especially like Spain and would love to again experience it. In India, I would like to visit
Kashmir with my family to relive the memories of an earlier visit with them. I am a culture,
PXVLFZLQHDQGIRRGDÀFLRQDGR

I am an ardent percussionist and I was a
singer in a band in college

SHIPRA SUMBLY KAUL

General Manager, Holiday Inn Express & Suites Bengaluru Racecourse
)DPLO\LVP\ELJJHVWVWUHVVEXVWHU,ÀQGWKHVHPRPHQWVHYHU\GD\ZKHUH,FDQVSHQG
some time with my daughter. One thing I am passionate about is travelling. I love to explore
hills and nature when on vacation. It gives me an opportunity to leave behind the stress
DQGUHMXYHQDWHP\VHOI,UHFHQWO\WUDYHOOHGWRWKH86$RQDPXFKQHHGHGEUHDNIURPWKH
hectic schedule. Some of my favourite destinations are Seattle, Binsar, and Kashmir.
I always grab a chance to explore a new destination.

Some of my favourite destinations are Seattle,
Binsar, and Kashmir
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